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FACULTY: Economic and Social Sciences
DEPARTMENT: Economics
SPECIALITY:FIR/GK/EBN
LEVEL OF EDUCATION: degree I studies
FORM OF EDUCATION: full- time
PROFILE:practical
SUBJECT CARD
(Sylabus)
	Course title: Ethics in economics
	Points ECTS: 1

	Leader: dr Jolanta Sala

	Year: 3
	Lectures
	Seminars
	Laboratory exercises
	Exercises
	BUNA*
	Form of credit*

	Semester: 6
	15
	0
	0
	15
	0
	ZO/Z

	* E – exam; Z – credit; ZO – pass grade, BUNA –without the participation of an academic teacher

	Purpose of the object: Equipping students with knowledge in the field of normative ethics, Preparing for specific business situations - acquiring the ability to make assessments and make moral decisions, Raising sensitivity to the ethical aspects of economic choices.

	Teaching methods: lecture with audiovisual means, semester work - self-made project - case study

	Prerequisites: active participation in classes, implementation of recommended tasks for self-solution.

	Nr
	Subjects of classes

	I
	LECTURES-
1. Introduction to ethics in the dimension of business.

2. Selected tools of moral assessments and decisions: Ethical systems. Utilitarianism. The ethics of Kant's duty. Catholic personalism

3. Selected tools of moral evaluations and decisions: Concepts of moral responsibility and justice. Solving moral dilemmas

4. Ethics in personal practice. Elements of psychology of assessments and moral decisions

5. Ethics of business goals

6. Work and employment ethics

7. Ethics of management and business relations in the conditions of multiculturalism.

8. Competition ethics. Competition positive. Fair competition. Selected ways to compete morally unacceptable. Obstructing market access. Corruption. Monopolistic practices

	II
	CONVERSATORIES- Not applicable

	III
	LABORATORY EXERCISES -Not applicable

	IV
	EXERCISES – 

Moral controversy about the company's goals, especially the role of profit. Ethos of the entrepreneur. The problem of a good moral object of business. Aristotelian-Thomistic criteria for a morally good object of consumption. An enterprise from the point of view of personalism, with particular emphasis on the encyclical of John Paul II Centesimus annus. Managerial capitalism and capitalism Kantowski - a dispute over the concept of Corporate Social Responsibility.

	V
	BUNA- Not applicable

	Effects of the education

	Directional  effects - the symbol and the detailed list


	Object effects - detailed list

	in the field of  KNOWLEDGE:
1. E1_W01 has elementary knowledge about the place of economics in the system of sciences, its character, methodology and connections with other scientific disciplines, knows and understands the basic terminology of economic sciences
2. 2. E1_W02 has basic knowledge about processes, phenomena, entities, economic structures and institutions and their elements and features
3. 3. E1_W05 has basic knowledge about man as an entity creating economic structures, knows the rules of human behavior in the area of ​​satisfying needs, has elementary knowledge about the principles and motives of human activity in the process of creating and implementing tasks and organizational changes of these structures
4. 4. E1_W07 explains and illustrates the importance of norms and rules (legal, technical-organizational, moral, ethical) organizing economic structures and institutions and has knowledge about the relationships and regularities as well as their sources, nature, changes and ways of acting, including in the field of selected specialization in economics
5. 5. E1_W08 has knowledge about the processes of transformation of entities, institutions and economic structures and their causes, course, scale and consequences
6. 6. E1_W10 knows and understands the basic concepts and principles in the field of protection of industrial property and copyright
	The student has knowledge of the ethical dimension of business.

The student has knowledge about the ongoing economic processes and the moral controversies that accompany them.

The student has knowledge about a man and his ethical and moral values

Student explains and illustrates the importance of ethical and moral standards and rules in the field of the organization and people creating such structures, regularities and dilemmas

The student has knowledge about the influence of ethical and moral values on the directions of business development.

	On the field of  ABILITY:
1. E1_U02 is able to use the basic theoretical knowledge and effectively and effectively obtain reliable data from primary and secondary sources to analyze specific economic processes and phenomena in the field of economic disciplines (in conjunction with a selected specialty in economics)
2. 2. E1_U05 correctly uses normative systems and selected norms and rules (legal, professional, moral) to solve a specific problem in the economic sphere and tasks in the field of scientific discipline economics and education in economics (in connection with the selected specialty in economics)
	The student is able to analyze selected behaviors of market entities, using knowledge in the field of ethical and moral behavior

The student correctly uses ethical and moral evaluation systems of behavior of entities in business relations.



	On thie filed of  SOCIAL COMPETENCES:
1.  E1_K01 understands the need to learn and assertive and empathic approach to changes taking place in the professional environment at the microeconomic and macroeconomic scale and to adapt to them
2. E1_K02 can actively cooperate in teams, including international ones, and assume different roles, respecting socio-cultural, ethical and legal norms
3. E1_K06 can independently supplement and improve the acquired knowledge and economic skills, is open to new ideas and techniques, tends to learn with each method and the natural need to interact with other participants in the learning process
4. E1_K08 is characterized by personal values related to professional ethics and business social responsibility, respect for others and loyalty to the organization and its members.
	The student understands the need to supplement knowledge in the field of ethics in business, is open to new ideas in this area.
The student actively cooperates in task teams respecting social, cultural and ethical-moral norms.
The student is open to new ideas and techniques related to the analysis and assessment of ethical and moral attitudes in business.
The student is characterized by personal values related to ethics, morality, respect for social norms and loyalty in business contacts.

	Ways of verification of learning outcomes (KNOWLEDGE, SKILLS, SOCIAL COMPETENCES)

	Effects (symbol)
	Written exam
	 Spoken Examination
	Test
	Essay / paper
	Tasks, homework
	Individual presentation
	Group presentation
	Activity during classes
	Participation in the discussion
	Individual project
	Group project

	E1_W01,02,05, 07, 08, 10
	
	
	
	
	
	
	x
	x
	x
	
	x

	E1_U02,05
	
	
	
	
	
	
	x
	x
	x
	
	x

	E1_K01,02,06,08
	
	
	
	
	
	
	x
	x
	x
	
	x

	Form and conditions for passing the subject: Implementation of the project (alone / group) with discussion; credit based on practical issues of a closed and open interpretation.

	1. Basic reference materials: ( up to 3 items)
2. Gasparski W., Jabłońska-Bonca J.,  Biznes, prawo, etyka, Akademia L. Koźmińskiego, 2009. Ibuk Libra

3. Gasparski W., Wykład z etyki biznesu, Akademia L. Koźmińskiego, 2007. Ibuk Libra

4. Rybak M,  Etyka menedżera,  PWN 2004. Ibuk Libra
Supplementing literature:
J. Filek, Wprowadzenie do etyki gospodarczej, Wyd. AE w Krakowie

I. Kant, Uzasadnienie metafizyki moralności, Wyd. Antyk

J. Majka, Etyka życia gospodarczego, Wyd. TUM

J.S. Mill, Utylitaryzm, w: „Utylitaryzm, O wolności”, PWN

K. Wojtyła, Elementarz etyczny, Wyd. TUM
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